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VAB’s Cocktails & Conversations Regional Meetings are in full swing! 
We kicked off the series with a successful gathering in Roanoke in 
August, bringing local broadcasters together for association updates, 
conversation, and networking. In September, VAB traveled to Abingdon, 
where members gathered at the historic Martha Washington Inn for an 
evening of conversation, networking, and association updates. It was a 
great opportunity to connect with broadcasters from Southwest Virginia 
and hear directly from members in the region. Later in the month, the 
series headed to Richmond for a fun evening at Drive Shack. Members 
enjoyed a more casual spin on networking, with plenty of conversation, 

food and drinks, and, of course, some time on the golf bays! The relaxed 
setting gave broadcasters a chance to catch up with familiar faces and 
make new connections while enjoying a little friendly competition. 

There’s still one more opportunity to join us this fall! Our final regional 
meeting will take place Thursday, October 15, from 5:30–7:00 p.m. at 
The Doyle Hotel in Charlottesville. Join us for the latest VAB news and 
initiatives, followed by a networking social hour with fellow broadcasters 
in the Charlottesville market. We hope to see you there and look forward 
to continuing to connect with even more VAB members across the state.

We hope you can join us!

Please RSVP (please indicate which location) to Jessica Pinto

Thursday, October 15th • 5:30 p.m. - 7:00 p.m.
The Doyle Hotel • 499 West Main Street • Charlottesville, VA
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VAB BEST OF THE BEST 
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Summer Internship
Program

VAB is hitting the road this fall, representing Virginia’s broadcasting 
industry at career and internship fairs at colleges and universities 
across the Commonwealth! From Charlottesville and Richmond 
to Roanoke, Harrisonburg, Radford and Hampton Roads, VAB 
is connecting directly with students to share the many career 
opportunities available in radio and television and to promote the 
VAB Summer Internship Program.
This fall’s schedule includes stops at University of Virginia, Roanoke 
College, Virginia Commonwealth University, Virginia State 
University, Christopher Newport University, Radford University, 
James Madison University, Norfolk State University, Hollins 
University and Old Dominion University. These fairs give us the 
opportunity to introduce students to careers in broadcasting while 
building excitement for next summer’s internship program.
We also want to extend a huge thank you to our wonderful 
volunteers across the state who help represent VAB at these 
events. Having local broadcasters share their own experiences and 

enthusiasm for the industry makes a tremendous difference, and 
we are grateful to have such great representatives helping us reach 
students throughout Virginia. Know a college student who would 
be a great fit for broadcasting? Encourage them to learn more and 
apply for the VAB Summer Internship Program! Applications and 
additional information are available on the VAB Summer Internship 
Program website.
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University Career Fairs

Kathy Yevak, SKY4 TV 
Benjamin Oldham, WFXR /WWCW 
Jessica Pinto, VAB 
Kim Mitchell, Holston Valley Broadcasting Corp.  
Jaimie León, WSLS 10 
Tanya Johnson, WRIC 
Mariah Jallad, WRIC 
Trip Fishburne, WRIC 
Mason Johnson, WRIC 

Jenna Franceze, WFXR / WWCW 
Tracy Gravely, WRIC 
Julie Monafo, Summit Media Richmond 
Erin Smith, Summit Media Richmond 
Cheree Robertson, Sinclair Media 
Amanda Ludwig, SKY4 TV 
Julia Broberg, WRIC 
Ella Hardy, WRIC
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During the August congressional recess, VAB leadership had the 
opportunity to meet directly with Congressman Rob Wittman and 
Congresswoman Jennifer McClellan for productive conversations 
about issues impacting Virginia’s broadcasters and the communities 
they serve. 

A key focus of these meetings was the importance of protecting access 
to AM radio in vehicles and supporting the AM Radio for Every 
Vehicle Act. Members discussed the critical role AM radio plays in our 
nation’s emergency communications infrastructure, particularly during 
severe weather, power outages and other emergencies when cellular 
and broadband networks may be unavailable.

The conversations also provided an opportunity for local broadcasters 
to share firsthand how their stations serve their communities each 
day through trusted local news, weather, emergency alerts and other 
essential information. 

These meetings are an important part of VAB’s ongoing advocacy 
efforts, allowing our members to build relationships with Virginia’s 
congressional delegation and ensure the voice of the Commonwealth’s 
broadcast industry is heard on Capitol Hill. A special thank you to 
WRIC and WTVR in Richmond for graciously hosting our legislative 
meetings this past month and helping bring together VAB members 
and lawmakers for these important conversations.

VAB CONGRESSIONAL 
MEETINGS



VAB RADIO
ROUNDTABLE

T H U R S D A Y ,  N O V E M B E R  5 
9:30 am - 3:00 pm

The Draftsman | Charlottesville, VA

Group Discussion Topics

The Relationship Business Update 
For 21st Century Radio

Sales (Broadcast & Digital)

Managment/Leadership

Open Ideas & Discussion Sharing

Loyd Ford, 
Radio Consultant, Radio Revenue, Programming 

& Brand Strategy, Rainmaker Pathway Consulting Works

Join us for a networking dinner 
on Wednesday evening. 

Overnight accommodations available.

THE VIRGINIA ASSOCI ATION OF BROADC ASTERS
  SEND YOUR RSVP TO JESSICA PINTO, JESSICA.PINTO@EASTERASSOCIATES.COM

250 WEST MAIN STREET,  SUITE 100,  C HARLOTTESVILLE VA 22902

434 .977.3716 |  VABONLINE.COM
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VAB BEST OF THE BEST 
LEADERSHIP SESSION

7Not a P1 Learning subscriber? Contact VAB today to find out how to sign up!

If you ever watched How I Met Your Mother, you 
probably remember one of Barney Stinson’s favorite 
moves.
He would walk up to someone, gesture toward his 
friend, and say:
“Haaave you met Ted?”
Then he would walk away.
Now, I’m certainly not suggesting we adopt Barney’s 
overall approach to meeting people. But there is 
actually a pretty great networking lesson hidden in 
that simple introduction.
Sometimes the most valuable thing you can do with 
your network is introduce two people who should 
know each other.

NETWORKING ISN’T JUST ABOUT WHO 
YOU KNOW
When we hear the word “networking,” we often think 
about what it can do for us.
Who can help me?
Who could become a customer?
Who could open a door?
Who should I meet at this event?
But some of the best networkers I know approach it 
differently. They are constantly thinking:
Who do I know that this person should meet?
That changes networking from collecting contacts into 
creating connections.
Maybe you’re talking with a business owner who 
mentions they need help with their website, and you 
immediately think of someone you trust.
Maybe a young professional tells you they are 
interested in broadcasting, and you know a station 
manager who would be willing to have a conversation.
Maybe a client is struggling with hiring, and you know 
someone who specializes in recruiting.
Maybe two people in your community are working 
toward similar goals but have never met.
That is your professional version of:
“Haaave you met Ted?”

BECOME A CONNECTOR
There is tremendous value in becoming known as 
someone who connects people.
You don’t have to be the person who solves every 
problem. You just need to pay attention.
Listen to what people are trying to accomplish.
Remember what the people in your network do well.
Then, when you see a connection, make it.
A simple email can be enough:
“Sarah, I was talking with Mike today about a project 
he’s working on, and I immediately thought of you. 
Mike, Sarah has a lot of experience in this area, and 
I think the two of you would enjoy connecting. I’ll let 
you take it from here.”
That introduction might take you two minutes.
But for Sarah and Mike, it could lead to a new 
customer, a new partnership, a new idea, a job 
opportunity, or a relationship that lasts for years.
And it happened because you were paying attention.

THE BEST NETWORKING OFTEN HAS NO 
IMMEDIATE PAYOFF
Here’s the part that matters most.
Don’t make the introduction because you expect 
something in return.
Make it because it makes sense.
When networking becomes transactional, people can 
feel it. Every conversation starts to carry an invisible 
question: What can this person do for me?
Great connectors flip that around:
What can I do with the relationships I already have to 
help someone else move forward?
You may receive absolutely nothing from making the 
introduction.
That’s okay.
Because over time, you become someone people 
remember as helpful, connected, thoughtful, and 
generous with relationships.
That reputation is worth far more than another stack of 
business cards.

YOUR NETWORK BECOMES MORE 
VALUABLE WHEN YOU SHARE IT
Think about how many people you know.
Customers. Coworkers. Former coworkers. 
Chamber members. Business owners. Community 
leaders. Friends. Vendors. Trainers. Mentors. Young 
professionals.
Now think about how many of those people could 
benefit from knowing one another.
There are probably opportunities sitting inside your 
contact list right now.
The challenge is to stop thinking about your network as 
a list of people you know and start thinking about it as 
a collection of people you can connect.
That’s when networking becomes powerful.

WHO IS YOUR TED?
This week, pay closer attention to the conversations 
happening around you.
When someone tells you about a goal, challenge, 
idea, or opportunity, ask yourself:
“Who do I know who could help?”
Then make one introduction.
No sales pitch.
No expectation.
No complicated process.
Just connect two good people who might benefit from 
knowing each other.
Barney may have played “Haaave you met Ted?” for 
laughs.
But in business, it can be a surprisingly powerful 
philosophy.
Build relationships. Listen for opportunities. Make 
introductions.
Because sometimes the best way to grow your own 
network is to help two other people grow theirs.

by Jessica Bennett | August 28, 2026



Not a P1 Learning subscriber? Contact VAB today to find out how to sign up!
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Joe Harris, Partner in our Tampa and New York City offices, prepared an original version of this article. This article is published for 
general information purposes and does not constitute legal advice. 8

Recently, the U.S. Department of Labor’s Wage and Hour Division 
(DOL) issued Opinion Letter FLSA2026-10 addressing whether a field 
service engineer must be paid for time spent receiving dispatches, 
scheduling client appointments, and driving from their home to the first 
client location.

Generally, employers need not pay for ordinary commuting time or 
minor activities performed before or after an employee’s principal 
duties. However, substantive pre-shift work can make otherwise 
noncompensable commute time compensable. FLSA2026-10 illustrates 
this distinction, particularly between passively receiving dispatches and 
actively scheduling client appointments.

The DOL Opinion Letter
Receiving Pages: Not Compensable
DOL concluded that passively receiving pages through an employer’s 
internal messaging system before performing any other work-
related activities is likely not compensable work time. DOL reasoned 
that accepting a page (which, in this case, took approximately 15 
seconds) is incidental to the employee’s use of a company vehicle for 
commuting, a category of activity the law specifically excludes from 
compensability. Receiving an electronic dispatch is the kind of brief, 
passive step that naturally accompanies driving a company vehicle 
to job sites, and it does not rise to the level of substantive work. This 
conclusion is consistent with federal court decisions holding that simply 
receiving assignments or checking a schedule is not integral and 
indispensable to the employee’s core job duties.
Scheduling Calls: Compensable
Conversely, DOL determined that time spent calling clients to set up 
service appointments and coordinating with other engineers to cover or 
assist with requests is compensable hours worked.
Unlike passive paging, these calls are not incidental to a commute. 
Rather, DOL found these scheduling and coordination duties to be 
“integral and indispensable” to the employee’s principal activities, such 
as installing and servicing equipment at client locations. Because these 
calls are required by the employer, directly benefit the business, and 
are necessary to fulfill client service requests, they trigger the start of 
the workday.
Commuting Time: Usually Not, But Can Become, 
Compensable
In the opinion letter, DOL also explained how compensable scheduling 
calls can turn an otherwise noncompensable commute into paid work 
time. The continuous workday rule provides that once an employee 
begins a principal activity, time generally remains compensable until 
the employee finishes the last principal activity of the day. The opinion 
letter distinguishes between two scenarios.
In the first scenario, the employee completes all scheduling calls at 
home before leaving for the first client site. Because principal activities 

have already begun, the subsequent drive occurs within the continuous 
workday, making the full drive compensable.
In the second scenario, the employee begins driving before making 
any calls and starts scheduling clients mid-commute. There, the travel 
before the first call remains ordinary, noncompensable commuting, but 
all travel from the first scheduling call forward is compensable.
Importantly, DOL emphasized that this analysis is fact-specific and 
depends on the employee spending the substantial majority of the pre-
shift hour on calls. A less extensive amount of calls during a commute 
may result in a different outcome, though the actual time spent on calls 
would still be compensable.

Practical Impact
FLSA2026-10 has immediate practical significance, not only for 
employers of field service engineers, but also for companies that 
employ cable and telecom installers, equipment repair technicians, and 
other mobile personnel who coordinate their schedules before arriving 
at a first job site. Employers in these industries should consider the 
following steps:
1.  �Audit whether field employees perform substantive pre-shift work, 

such as scheduling calls, client outreach, or crew coordination, 
as opposed to merely accepting dispatched assignments. The 
distinction determines compensability.

2.  �Update timekeeping systems so employees can accurately record 
pre-shift calls and the time when compensable commuting begins.

3.  �Review employer-vehicle and travel-time policies to define when 
the workday starts for mobile employees.

4.  �Where at-home work time is genuinely difficult to measure, consider 
entering into a reasonable written agreement with employees for 
calculating hard-to-track hours, provided the agreement reflects all 
pertinent facts.

5.  �Train supervisors and dispatchers not to require off-the-clock 
scheduling or coordination work before the employee’s recorded 
shift begins, because the employer’s knowledge of such work 
creates an obligation for employers to pay employees for that time.

Most employers are generally well-versed in tracking time and 
managing wage-hour compliance for staff operating out of a  
central office or worksite. However, FLSA2026-10 reminds  
employers that they must pay the same rigorous attention to remote 
and mobile workers.

If you have any questions regarding this article, please contact the 
authors, Anessa Abrams, partner in our Washington, DC office, 
or Rachel Saady -Saxe, senior associate in our Washington, DC 
office, by email at aabrams@fordharrison.com or rsaady-saxe@
fordharrison.com. Of course, you can also contact the FordHarrison 
attorney with whom you usually work.

By Anessa Abrams and Rachel Saady-Saxe
DOL OPINION LETTER FLSA2026-10 ON 

MANAGING REMOTE AND MOBILE WORKERS



“Be There”
Marketing Campaign

 

 

VAB Members:

In 2022, the VAB Board of Directors identified as their primary initiative the 
creation of an industry-wide marketing campaign to:

1.  �Increase public awareness of our impact on local communities;

2.  �Demonstrate our continued relevance in the current media landscape; 
and

3.  �Recruit job candidates

After nearly two years of work, we are thrilled to launch the  
VAB “Be There” Campaign!

In the folder available at this link, you will find a long-form recruitment 
video, radio and television spots, and social media content with space to 
tag the spots. All of these assets direct to a microsite (betherevirginia.com) 
where the visitor can find information about careers in local media.

We ask that you brand these assets with your station information, tagging 
instructions included as well, and use them as you see fit. For our 
campaign to be successful, we need member participation!

We also have additional collateral like brochures and posters that can 
be used at career fairs and recruitment events, so please reach out to 
Christina if you need anything.

Live. Local. Keeping You Connected.

We want to know what your station(s) have been up to lately as well 
to be able to share our members photos and stories.

Do you have any standout employees, exciting new projects you’re 
taking on, community service initiatives, or other future big plans?

We want to share your stories on VAB’s social media pages 
(Facebook, LinkedIn, X, and Instagram). Some might even make their 
way into the news. It’s a great chance to put a spotlight on the good 
work happening in our industry.

Please take a moment to fill out this Survey Form to let us know! 
We’re genuinely excited to hear from you and to share the diverse 
and impactful stories from the VAB community.

Share Your Stories!

CLICK HERE

TO FILL OUT THE SURVEY
9



JOB BANK
How to Submit to the VAB Job Bank
Jobs that are printed in the newsletter are pulled directly from the online Job Bank. 

•

 

Go to www.vabonline.com. Login with your user name and password.
•

 

Be sure to include your station ID or company name, information on how 
the applicant can apply and where to send the applications materials.

Advertising Account Executive								      
Richmond, VA	 Full Time	 Sales	 WRIC-TV		  9/23/2026

Production Assistant								      
Roanoke, VA	 Full Time	 Production	 WFXR-TV		  9/18/2026

News Producer									       
Richmond, VA	 Full Time	 News	 Gray Television		  9/14/2026

Digital Content News Producer								      
Richmond, VA	 Full Time	 News	 Gray Television		  9/11/2026

Weather Anchor/Reporter								      
Charlottesville, VA	 Full Time	 On Air	 Lockwood Broadcast Group	 9/11/2026

Account Executive									       
Charlottesville, VA	 Full Time	 Sales	 Lockwood Broadcast Group	 9/11/2026

Lifestyle Host/Producer								      
Lynchburg, VA	 Full Time	 Sales	 WSET-TV		  9/8/2026

Newscast Director									       
Lynchburg, VA	 Full Time	 News	 WSET-TV		  9/8/2026

Sales & Marketing Associate								      
Lynchburg, VA	 Full Time	 Sales	 WSET-TV		  9/8/2026

Technical Media Producer								      
Richmond, VA	 Full Time	 Engineering	 Gray Television		  9/2/2026

Receptionist/Administrative Assistant							     
Richmond, VA	 Full Time	 Business/Admin	     Gray Television	 8/31/2026

Weekend Morning Anchor/Reporter							     
Richmond, VA	 Full Time	 News	 WRIC-TV		  8/27/2026

Fall News Intern - Unpaid								      
Lynchburg, VA	 Part Time	 News	 WSET-TV		  8/21/2026

TV News Video Editor								      
Portsmouth, VA	 Full Time	 News	 Nexstar Media Inc.	 8/17/2026

Newscast Producer/Media Producer (VB, Norfolk, Portsmouth)					   
Portsmouth, VA	 Full Time	 News	 Nexstar Media Inc.	 8/11/2026

Multi Media Account Executive (VB, Norfolk, Portsmouth)					   
Portsmouth, VA	 Full Time	 Sales	 Nexstar Media Inc.	 8/6/2026

TV Photojournalist - WAVY-TV 10 (VB, Norfolk, Portsmouth)					   
Portsmouth, VA	 Full Time	 News	 Nexstar Media Inc.	 8/6/2026

Streaming Executive Producer								      
Richmond, VA	 Full Time	 News	 Gray Television		  8/6/2026 10


