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Congratulations to all of our 2026
VAB Summer Interns on successfully
completing the eight-week Virginia
Association of Broadcasters
Internship Program! Throughout
the summer, our interns gained
valuable hands-on experience

at radio and television stations
across the Commonwealth, taking
on new challenges, developing
their skills, and exploring the

many career paths available within
the broadcast industry. We are
incredibly proud of everything

this talented group accomplished
during their eight weeks with our
member stations. Thank you to our
participating stations and mentors
for investing their time, knowledge,
and encouragement in the next
generation of broadcasters.

Pictured from top to bottom:
John Davis, Mallory Marshall and
WAVY-TV/WVBT-TV Group



CONNOISSEUR MEDIA NAMES IAN RAMBO

AS OPERATIONS MANAGER FOR
FREDERICKSBURG VA RADIO CLUSTER

FOR IMMEDIATE RELEASE (Fredericksburg, VA) - July 29, 2026 -
Connoisseur Media has named veteran programmer and broadcaster
lan Rambo as Operations Manager for its Fredericksburg radio cluster.

Rambo joins Connoisseur Media following more than a decade of
programming in the Midwest. Most recently, he served as Operations
Manager for Riverfront Broadcasting in Rapid City, South Dakotq,
overseeing six radio stations, where he helped lead his team to the
2024 NAB Marconi Award for Small Market Station of the Year.
Rambo has been part of multiple NAB Marconi Awardnominated
stations throughout his career making him a respected leader in

the industry.

Before that, Rambo was with Haugo Broadcasting, where he
advanced to Operations Manager and led programming for four
stations. Over his career, Rambo has held programming, promotions,
and on-air roles with Cumulus Media in Topeka, Kansas, and Great
Plains Media in Lawrence, Kansas.

In his new position, Rambo will oversee programming for
WELS-FM, WVBX-FM, WWUZ-FM, and WNTXAM. He will also
host mornings on WFLS, reinforcing the station’s commitment to live,
local programming.
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“I’'m excited to join Connoisseur Media Fredericksburg and work with
such a talented and passionate team. Thank you to Keith Dakin, Brian
Foster, and Debbie Patten for putting their trust and confidence in me.
I'm incredibly grateful for the opportunity and look forward to building
meaningful relationships with listeners throughout Fredericksburg and
the surrounding communities.”

The appointment reinforces Connoisseur Media’s continued
investment in experienced local leadership and market-focused
programming as the company continues to grow its portfolio of
community-driven radio brands.

About Connoisseur Media

Connoisseur Media is a leading American media company dedicated
to connecting Communities, Clients, and Colleagues — the “Three C's”
of the Connoisseur Credo. Headquartered in Westport, Connecticut,
Connoisseur Media is one of the top 10 U.S. radio broadcasters,
currently operating more than 170 stations across dozens of markets.
Connoisseur has grown info a widely respected nationwide media
company dedicated to delivering great local content, building strong
relationships, and serving communities with integrity. We believe

that genuine connections are cornerstone of success, and we deliver
creative, resultsdriven media solutions that help brandsthrive in

today’s dynamic marketplace. Through local radio content, digital
marketing, andintegrated media services, Connoisseur Media builds
meaningful relationships with both audiencesand advertisers alike.
Our commitment to community engagement, exceptional service,
andforward-thinking strategies drives growth, fosters loyalty, and
strengthens the bonds betweenpeople and the brands they trust.

Corporate Contact: Alissa Marti | alissa.marfi@connmedia.com

Fredericksburg Contact: Debbie Patten | debbie.patten@connmedia.com

FRESENTED BY THE NATIONAL ASSOCIATION OF BROADCASTERS
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VAB RADIO

THURSDAY, NOVEMBER 5
9:30 am-3.00 pm

The Draftsman | Charlottesville, VA

Group Discussion Topics

Sales (Broadcast & Digital) i
Managment/Leadership & i
Open Ideas & Discussion Sharing : A r i 1'-.?,, ,“l\ ‘

Join us for a networking dinner
on Wednesday evening.
Overnight accommodations available.

THE VIRGINIA ASSOCIATION OF BROADCASTERS

b VIRGINIA SEND YOUR RSVP TO JESSICA PINTO, JESSICA.PINTO@EASTERASSOCIATES.COM
~ QSR%%%Iézlsqrhélgg 250 WEST MAIN STREET, SUITE 100, CHARLOTTESVILLE VA 22902

434.977.3716 | VABONLINE.COM
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VAB Members:

In 2022, the VAB Board of Directors identified as their primary initiative the
creation of an industry-wide marketing campaign to:

1. Increase public awareness of our impact on local communities;

2. Demonstrate our continued relevance in the current media landscape;
and

3. Recruit job candidates

After nearly two years of work, we are thrilled to launch the
VAB “Be There” Campaign!

In the folder available at this link, you will find a long-form recruitment
video, radio and television spots, and social media content with space to
tag the spots. All of these assets direct to a microsite (betherevirginia.com)
where the visitor can find information about careers in local media.

We ask that you brand these assets with your station information, tagging
instructions included as well, and use them as you see fit. For our
campaign to be successful, we need member participation!

We also have additional collateral like brochures and posters that can
be used at career fairs and recruitment events, so please reach out to
Christina if you need anything.

Share Your Stories!

We want to know what your station(s) have been up to lately as well  Please take a moment to fill out this Survey Form to let us know!
to be able to share our members photos and stories. We're genuinely excited to hear from you and to share the diverse

Do you have any standout employees, exciting new projects you're and impacful stories from the VAB community.

taking on, community service initiatives, or other future big plans2

We want to share your stories on VAB's social media pages m
(Facebook, LinkedIn, X, and Instagram). Some might even make their

way into the news. It's a great chance to put a spotlight on the good TO FILL OUT THE SURVEY

work happening in our industry.


https://www.dropbox.com/scl/fo/322xh3vey7vp75v0ke72t/AGaCzqvTOxX-gQS5BL-lGbk?rlkey=ksim16rl6wap1yp25e81wmwbv&st=8d8zi606&dl=0
https://docs.google.com/forms/d/1vXdUUziWuGLqzrLhXOEGFVtAYoxriM47t8GKWyp2pO4/viewform?edit_requested=true&pli=1
https://docs.google.com/forms/d/1vXdUUziWuGLqzrLhXOEGFVtAYoxriM47t8GKWyp2pO4/viewform?edit_requested=true&pli=1

MEET THE VAB BEST

OF THE BEST 2027

The selection committee is pleased to announce the 2027 class of the Virginia
Association of Broadcasters Best of the Best Leadership program. Over the next eight
months, these professionals will be provided with the opportunity to build leadership

' Kenen Korfez
Account Executive

Nikia Worsham
Executive Assistant
WAVY-TV

Portsmouth

} Kristie Flynn
Director of Digital Media
WTKR-TV/WGNT-TV
Norfolk

Danni Stidham

Senior Sales & Marketing
Executive

Holston Valley Broadcasting
Kingsport

Alyssa Lawhorne
On Air/Content Creator
Harrisonburg Media Group
Harrisonburg

Tim Duggan
Production Engineer/Sales
WMBG Radio
Williamsburg

Michael Russo
Digital News Supervisor
WHSV-TV

Harrisonburg

skills, develop a diverse business network, meet legislative leaders and advocate for WRIC-TV

their profession, while preparing for challenges facing the future of the broadcast Richmond

industry. The VAB will be featuring these members in upcoming issues of the newsletter.

Congratulations Class of 20271
Heather Riekers Scott Wise Bo Jackson
Senior Producer Digital Director Local & Digital Sales Manager
WWBT-TV WTVRTV =gl Urban One
Richmond Richmond Richmond
Bergen Hanson Rebekah Raley g Evan Mitchell
Marketing Consultant Executive Producer ~ Regional Sports
WCAV/WVAW/CBS19 WTKR-TV Marketing Director
Charlottesville Norfolk Monticello Media

Charlottesville

Bonnie Miller

. On Air/APD &
| Production Manager

Connoisseur Media
Fredericksburg

Gideon Dean
Communications Director
WBQK-FM

Williamsburg

Adam Hawes

Talk Show Host &
Content Creator

Charlottesville Media Group
Charlottesville
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The Virginia Association of Broadcasters invites you to join us for an association
update, where we'll share the latest news and initiatives, followed by a networking
social hour to connect with fellow broadcasters in your market.

Thursday, September 10th Wednesday, September 16th

5:30 p.m. - 7:00 p.m. 5:30 p.m. - 7:00 p.m.

VAB Abingdon Regional Drive Shack

Martha Washington Inn 1647 Four Rings Drive
Abingdon, VA Richmond, VA

Thursday, October 15th
5:30 p.m. - 7:00 p.m.
The Doyle Hotel
499 West Main Street
Charlottesville, VA

We hope you can join usl!

Please RSVP (please indicate which location) to Jessica Pinto



mailto:jessica.pinto%40easterassociates.com?subject=RSVP%20Cocktails%20%26%20Conversations

Plus

NEW ROLE.
STRONG FOUNDATION.
LASTING SUCCESS.

ENROLL
TODAY

Scan fo Learn More

Hiring a great new salesperson is only the beginning. Giving them the right tools,
training, and support early in their career can make all the difference in building their
confidence—and keeping them on your team. The VAB is pleased to once again offer
P1 Plus: Media Sales Foundations, an exclusive member benefit designed to help new
media sales professionals develop the skills they need fo succeed. Designed specifically
for media sales professionals with two years of experience or less, P1 Plus combines
structured onboarding, weekly coaching, practical assignments, and industry-specific
training. Rather than expecting new sellers to figure it out as they go, P1 Plus gives
them a proven roadmap to build confidence, strengthen their skills, and become
productive more quickly.

NEXT SESSION BEGINS
SEPTEMBER 14TH

Throughout the seven-week program, participants will learn how to:

* Prospect with confidence e Set more appointments

* Ask better questions * Build stronger proposals

* Handle objections effectively * Develop long-term dlient relationships

There is no additional cost for VAB member stations to parficipate. The investment in
P1 Plus has already been made through your association membership. Give your newest
sales professionals the foundation they need for long-term success.

Reserve their spot in the next P1 Plus class today!

REGISTER YOUR SELLER: https://p1learning.ac-page.com/p 1-plus-state-registration
DOWNLOAD THE CURRICULUM: https://p1learning.ac-page.com/p1-plus-curriculum-download


https://p1learning.ac-page.com/p1-plus-state-registration
https://p1learning.ac-page.com/p1-plus-curriculum-download
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Back-to-School

is Over..

‘What's Next?

mEddd s

by Jessica Bennett | August 10, 2026

Back-to-school promotions have wrapped up, students are seftling into their routines,
and local businesses are turning their attention toward fall. For media sellers,
September is not the time to slow down, it is the bridge between summer promotions
and the busiest advertising months of the year.

What you do now can determine how strong your fourth quarter will be.

FOLLOW UP WHILE THE PROMOTION IS FRESH

Reconnect with the businesses that participated in your back-to-school promotions,
but don't begin with another sales pitch. Ask how the promotion performed, what
response they received, and whether it helped them reach their goals.

This is your opportunity to learn what worked and begin discussing what comes
next. A back-to-school advertiser may also be a strong fit for fall sports, Halloween,
holiday shopping, or year-end campaigns. Use the results and feedback from one
promotion fo guide the next conversation.

SHIFT YOUR PROSPECTING TOWARD FALL

Update your prospecting list to include businesses that benefit from cooler weather,
seasonal changes, and fall activities. Potential categories include:

* Home-improvement companies

* Heating and cooling services

* Lawn and landscaping businesses

* Restaurants and coffee shops

* Boutiques and refailers

* Insurance agencies

* Healthcare providers and gyms

* Automotive businesses

* Entertainment venues

Fall also brings football, school activities, community festivals, Halloween events, and

seasonal fundraisers. Look at what is happening locally and identify businesses that
could benefit from being connected to those opportunities.

Instead of bringing every prospect the same package, bring them an idea that makes
sense for their customers and business goals.

RECONNECT WITH QUIET CLIENTS

August is also an ideal time to review your account list and identify clients who have
gone quiet. A former advertiser may not have stopped advertising because of a bad
experience. Their campaign may have ended, their priorities may have changed, or
no one may have followed up.

Reach out with a genuine check-in. Ask how business has been, what has changed,
and what they are preparing for this fall. Even if they are not ready to advertise
today, the conversation can put you back on their radar before they begin making
fourth-quarter decisions.

BUILD IDEAS BEFORE YOU BUILD PACKAGES

Local businesses do not necessarily need another generic advertising package.
They need ideas that can help them attract customers, increase traffic, strengthen
awareness, or solve a specific problem.

Begin building promotions around:

* Friday night football and local team spirit

* Fall festivals and community events

* Halloween contests and giveaways

¢ Seasonal hiring

* Customer-appreciation campaigns

* Preparing homes and vehicles for colder weather

* Early holiday shopping

¢ Small Business Saturday

¢ Thanksgiving and charitable giving

* Year-end planning and professional services

A strong idea gives a client a reason to have a conversation. Once you
understand the objective, you can recommend the right combination of on-
air, digital, social, event, and promotional opportunities.

DON'T WAIT FOR THE HOLIDAY RUSH

The weeks after back-to-school may feel like a pause, but they are actually a valuable
planning window. Use this time to follow up, prospect with purpose, reconnect with
former advertisers, and begin conversations about fall and the fourth quarter.
Sellers who wait until November to discuss holiday advertising will often hear, “Our
plans are already set.” Sellers who begin now have an opportunity to help shape
those plans.

AUGUST SELLER CHALLENGE

Choose five current clients, five former clients, and five new prospects. Contact
each one before the end of August and ask about their priorities for fall and the
fourth quarter.

Fifteen thoughtful conversations now could help create your strongest finish
of the year.

Happy Selling & Good Luck!

Not a P1 Learning subscriber? Contact VAB today to find out how to sign up!




SUPREME COURT RESHAPES PRESIDENTIAL

CONTROL OF FEDERAL AGENCIES: WHAT
EMPLOYERS NEED TO KNOW

The Supreme Court’s June 29, 2026 decision in Trump v.
Slaughter received significant attention because it overturned
Humphrey's Executor, a nearly 90-year-old decision that

limited the President’s ability to remove leaders of certain federal
agencies. For employers, the important question is what happens
next. The decision could make it easier for a President to change
the leadership of agencies that regulate the workplace, including
the National Labor Relations Board (NLRB ). Changes in
leadership can lead to changes in enforcement priorities, agency

guidance, and how workplace issues are handled.

What Did the Court Decide?

In Trump v. Slaughter, the Supreme Court held that the President
may remove members of the Federal Trade Commission (FTC)
at will. The Court overturned Humphrey's Executor, which had
protected leaders of certain “independent” agencies from
being removed without cause. The Court reasoned that the FTC
exercises executive power and , therefore, cannot be insulated
from Presidential control.

The decision does not necessarily apply to every federal agency.
The Court left some questions open and, in a separate decision
issued the same day, declined to allow the removal of a Federal
Reserve Governor, pointing to the Federal Reserve’s unique role

in monetary policy.

What Does This Mean for Agencies Focused on
Workplace Issues?

The decision is already affecting litigation involving other federal
agencies . The Supreme Court declined to review a decision
upholding the President’s removal of Merit Systems Protection
Board (MSPB) Member Cathy Harris, leaving in place a decision
that applied reasoning consistent with Slaughter.

The Equal Employment Opportunity Commission (EEOC)
presents a somewhat different situation because Title VIl does not
expressly limit the President’s ability to remove Commissioners.
Former EEOC Commissioner Samuels challenged her removal

in 2025, but she voluntarily dismissed the case on July 6, 2026,
following the Slaughter decision.

© 2026 FordHarrison LLP

How Could This Impact Employers?

For employers, Slaughter is significant because it is likely to make
changes in federal workplace enforcement policy occur more
quickly following Presidential transitions. Agencies that exercise
executive authority may experience more rapid leadership
changes, which could result in faster shifts in enforcement
priorities, litigation strategy, policy guidance, and adjudicative

positions.

A change in agency leadership can influence:
* What workplace issues receive enforcement attention;
* How agencies interpret and explain workplace requirements;
* Which cases agencies pursue;
* The positions agencies take in court; and

* NLRB policies and decisions affecting employers and
employees.

Importantly, a change in leadership does not automatically
change the law. Statutes, regulations, and binding court decisions
remain in place unless they are formally changed. Employers
should continue following the law while paying attention to
changes in agency leadership, guidance, and enforcement
priorities. When a significant development occurs, employers
should consider whether their policies or practices need to be

revisited.

If you have any questions regarding this article, please contact
the authors, Anessa Abrams, partner in our Washington,

DC office, or Rachel Saady -Saxe, senior associate in our

Washington, DC office, by email at aabrams@fordharrison.

com or rsaady-saxe@fordharrison.com. Of course, you can also

contact the FordHarrison attorney with whom you usually work.

Joe Harris, Partner in our Tampa and New York City offices, prepared an original version of this article. This arficle is published for
general information purposes and does not constitute legal advice.

By Anessa Abrams and Rachel Saady-Saxe


mailto:aabrams%40fordharrison.com?subject=Alert%20Questions
mailto:aabrams%40fordharrison.com?subject=Alert%20Questions
mailto:rsaady-saxe%40fordharrison.com?subject=Alert%20Questions
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How to Submit to the VAB Job Bank

Jobs that are printed in the newsletter are pulled directly from the online Job Bank.

Welcome to the VAB Job Bank. Listed below are the latest job opportunities offered by the VAB Members. There are currently 16 jobs in the VAB Job Bank.

OB BANK

Go to www.vabonline.com. Login with your user name and password.
Be sure to include your station ID or company name, information on how
the applicant can apply and where to send the applications materials.

TV News Video Editor

Portsmouth, VA Full Time News Nexstar Media Inc. 8/17/2026
Newscast Producer/Media Producer (VB, Norfolk, Portsmouth)

Portsmouth, VA Full Time News Nexstar Media Inc. 8/11/2026
Reporter/Multi-Media Journalist

Charlottesville, VA Full Time News Lockwood Broadcast Group  8/7/2026
Anchor/Reporter

Charlottesville, VA Full Time On Air Lockwood Broadcast Group  8/7/2026
News Producer

Charlottesville, VA Full Time News Lockwood Broadcast Group  8/7/2026
Master Control Operator

Charlottesville, VA Full Time Production Lockwood Broadcast Group  8/7/2026
Weather Anchor/Reporter

Charlottesville, VA Full Time Production Lockwood Broadcast Group  8/7/2026
Multi Media Account Executive (VB, Norfolk, Portsmouth)

Portsmouth, VA Full Time Sales Nexstar Media Inc. 8/6/2026
TV Photojournalist - WAVY-TV 10 (VB, Norfolk, Portsmouth)

Portsmouth, VA Full Time (NS Nexstar Media Inc. 8/6/2026
Streaming Executive Producer

Richmond, VA Full Time News Gray Television 8/6/2026
Assistant Chief Engineer

Richmond, VA Full Time Engineering ~ WRLH-TV 8/5/2026
Account Executive

Hampton, VA Full Time Sales Lockwood Broadcast Group  8/5/2026
News Intern

Richmond, VA Part Time News WRIC-TV 8/5/2026
Investigative Reporter/Producer (VB, Norfolk, Portsmouth)

Portsmouth, VA Full Time News Nexstar Media Inc. 8/5/2026
vMix Host & Specialist

Portsmouth, VA Full Time News Nexstar Media Inc. 8/3/2026
News Photographer (Danville VA Bureau)

Danville, VA Full Time News WSET-TV 7/30/2026
Photographer/Video Editor

Richmond, VA Full Time News WRIC-TV 7/29/2026
Digital Content Producer (VB, Norfolk, Portsmouth)

Portsmouth, VA Full Time News Nexstar Media Inc. 7/27/2026
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