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On July 13, representatives of the Virginia Association of 
Broadcasters joined the National Association of Broadcasters 
in Washington, D.C., for NAB’s Emergency  Fly-In, where 
VAB representatives met with 12 of Virginia’s 13 members of 
Congress to advocate on behalf of the broadcasting industry. 
The primary focus of this year’s meetings was the AM Radio 
for Every Vehicle Act, bipartisan legislation that would 
preserve AM radio in all new vehicles. VAB emphasized 

the critical role AM radio plays in public safety, serving as 
the backbone of the nation’s Emergency Alert System and 
providing lifesaving emergency alerts, weather information, 
traffic updates, and local news when other communication 
networks may be unavailable. The team also highlighted 
AM radio’s importance to Virginia’s rural and agricultural 
communities, as well as the diverse audiences who rely on 
local broadcasters every day.

VAB ADVOCATES FOR  
BROADCASTERS ON CAPITOL HILL
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“Be There”
Marketing Campaign

 

 

VAB Members:

In 2022, the VAB Board of Directors identified as their primary initiative the 
creation of an industry-wide marketing campaign to:

1.  �Increase public awareness of our impact on local communities;

2.  �Demonstrate our continued relevance in the current media landscape; 
and

3.  �Recruit job candidates

After nearly two years of work, we are thrilled to launch the  
VAB “Be There” Campaign!

In the folder available at this link, you will find a long-form recruitment 
video, radio and television spots, and social media content with space to 
tag the spots. All of these assets direct to a microsite (betherevirginia.com) 
where the visitor can find information about careers in local media.

We ask that you brand these assets with your station information, tagging 
instructions included as well, and use them as you see fit. For our 
campaign to be successful, we need member participation!

We also have additional collateral like brochures and posters that can 
be used at career fairs and recruitment events, so please reach out to 
Christina if you need anything.

Live. Local. Keeping You Connected.

We want to know what your station(s) have been up to lately as well 
to be able to share our members photos and stories.

Do you have any standout employees, exciting new projects you’re 
taking on, community service initiatives, or other future big plans?

We want to share your stories on VAB’s social media pages 
(Facebook, LinkedIn, X, and Instagram). Some might even make their 
way into the news. It’s a great chance to put a spotlight on the good 
work happening in our industry.

Please take a moment to fill out this Survey Form to let us know! 
We’re genuinely excited to hear from you and to share the diverse 
and impactful stories from the VAB community.

Share Your Stories!

CLICK HERE

TO FILL OUT THE SURVEY

https://www.dropbox.com/scl/fo/322xh3vey7vp75v0ke72t/AGaCzqvTOxX-gQS5BL-lGbk?rlkey=ksim16rl6wap1yp25e81wmwbv&st=8d8zi606&dl=0
https://docs.google.com/forms/d/1vXdUUziWuGLqzrLhXOEGFVtAYoxriM47t8GKWyp2pO4/viewform?edit_requested=true&pli=1
https://docs.google.com/forms/d/1vXdUUziWuGLqzrLhXOEGFVtAYoxriM47t8GKWyp2pO4/viewform?edit_requested=true&pli=1
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We are proud to announce  
the fourteenth class of the  
VAB’s Best of the Best 
Leadership Program.
This eight-month program is designed to provide 
each participant with the maximum opportunity for 
professional and personal growth, while broadening 
their network base in an interactive environment. 
Candidates must have a minimum of two years 
experience in the broadcasting industry and be 
nominated by their station’s general manager. Up to
15 applicants will be selected to participate in this 
unique program.

Why participate in the Best of the Best Leadership 
Program?

 Build leadership skills
 Develop a diverse business network
 

for your industry
 Prepare for challenges facing the broadcasting 

industry

There is a required time commitment from both 
the participant and their employer. Please take a 
moment to review the calendar and ensure that it is 
compatible with your schedule. Attendance at each 

If you are interested in expanding your leadership 
potential, please submit the following materials by 
Friday, August 14, 2026:

 Completed application
 Letter of recommendation from your 

sponsor/employer
 Electronic head-shot photograph
 Copy of your resume

The selection committee will meet in late August 

selected, the application fee of $25 (small market), 
$50 (medium market) or $75 (large market) will be 
due on October 30, 2026.
.
If you have questions regarding the application or 
selection process, please contact Christina Sandridge
at (686) 207-3610 or christina.sandridge@
easterassociates.com.

-2026-

BEST
BEST

VIRGINIA ASSOCIATION
OF BROADCASTERS

Session 1  
Exploring Leadership 
Styles 
October 15-16, 2026
Charlottesville, VA

Session 2  
Advocacy &  
Government 
Relations 
March 1-3, 2027  
Washington, DC

Session 3  
Team Leadership  
& Assignment of 
Case Studies 
April TBD 
Charlottesville, VA

Session 4  
90th Annual  
Summer Convention 
Case Study 
Presentations 
June 10-12, 2027
Virginia Beach, VA

Schedule
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VAB BEST OF THE BEST 
LEADERSHIP SESSION

5Not a P1 Learning subscriber? Contact VAB today to find out how to sign up!

Halfway Through the Year… Is Your  
Account List Ready for the Second Half?

by Jessica Bennett | July 20, 2026

Summer often brings a slight change of pace, making July the perfect 
time to step back and evaluate your business. Between prospecting, client 
meetings, proposals, and closing orders, it’s easy to stay focused on what’s 
directly in front of you. But the most successful media sellers know that 
growth doesn’t happen by accident, it comes from being intentional.

As we reach the halfway point of the year, ask yourself one simple 
question:

Is my account list ready for the second half?

The best sellers don’t wait until September to start thinking about fourth-
quarter revenue. They use July to review their accounts, reconnect with 
clients, and uncover opportunities before the busy season begins.

Review Your Current Accounts

Take a fresh look at every account in your territory…active, inactive, and 
everything in between.

Ask yourself:

• Have they advertised yet this year?

• Did they only run one campaign?

• Have they gone quiet over the past few months?

• Have you talked about their plans for the fall?

• Is there a prospect you gave up on too soon?

Remember, your next sale doesn’t always come from a brand-new 
prospect. Sometimes it’s an existing relationship that’s simply waiting for a 
fresh conversation.

Five Questions Every Seller Should Ask This Month

Instead of leading with a proposal, lead with curiosity. Ask questions that 
help you better understand your clients’ goals and challenges.

• What’s your biggest business goal between now and the end of the year?

• What’s working well that you’d like to build on?

• Do you have any new products, services, or events planned for this fall?

• What’s your biggest challenge attracting customers right now?

• How can we help you finish the year stronger than you started?

These conversations shift the focus from selling advertising to solving 
business problems and that’s where long-term partnerships are built.

Mid-Year Account Scorecard

Set aside just 15 minutes per account and review your relationships.

• Have I spoken with this client in the last 30 days?

• Do I know their goals for the second half of the year?

• Have we discussed back-to-school, football, fall, or holiday promotions?

• Have I introduced a new marketing idea this year?

• Is there an opportunity to increase frequency or add another platform?

• Have I asked for a referral?

• Do I already have my next meeting scheduled?

If you answered “No” to several of these questions, you’ve just identified 
your next opportunity.

As you head into the second half of the year, remember that your greatest 
opportunities may already be on your account list. A simple check-
in, a thoughtful question, or a fresh idea can reopen doors, strengthen 
relationships, and uncover new business that might otherwise be 
overlooked.

Don’t wait for the busy fall season to start planning. Use July to be 
proactive, reconnect with clients, and position yourself as a trusted business 
partner. The sellers who finish the year strong aren’t necessarily the ones 
with the biggest prospect lists, they’re the ones who consistently invest in the 
relationships they’ve already built.

Take an hour this week to review your accounts, schedule a few 
conversations, and look ahead. Your fourth-quarter success starts with 
the actions you take today.

Good luck & Happy Selling



The Virginia Association of Broadcasters invites you to join us for an association 
update, where we’ll share the latest news and initiatives, followed by a networking 

social hour to connect with fellow broadcasters in your market.

We hope you can join us!

Please RSVP (please indicate which location) to Jessica Pinto

Thursday, August 27th 
5:30 p.m. - 7:00 p.m.

202 Social House 
202 Market Street SE 

Roanoke, VA

Thursday, September 10th 
5:30 p.m. - 7:00 p.m. 
VAB Abingdon Regional 
Martha Washington Inn 

Abingdon, VA

Wednesday, September 16th 
5:30 p.m. - 7:00 p.m.

Drive Shack 
1647 Four Rings Drive 

Richmond, VA

Thursday, October 15th 
5:30 p.m. - 7:00 p.m.

The Doyle Hotel 
499 West Main Street 

Charlottesville, VA
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VAB BEST OF THE BEST 
LEADERSHIP SESSION
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Not a P1 Learning subscriber? Contact VAB today to find out how to sign up!

© 2026 FordHarrison LLP

Carli Smith, Senior Associate in our Dallas and Chicago offices, Geetha Adinata, Partner in our Atlanta and Los Angeles offices, 
and Charles Roach, Partner in our Minneapolis office, prepared an original version of this article. This article is published for general 
information purposes and does not constitute legal advice.
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With approximately $70 billion in new congressional funding fueling 
immigration enforcement, employers should expect U.S. Immigration and 
Customs Enforcement (ICE) to significantly expand worksite investigations 
and Form I-9 audits. Since November 7, 1986, U.S. employers have 
been required to complete Form I-9 to verify the identity and employment 
authorization of their employees and to maintain accurate Form I-9 records. 
Recently, ICE significantly raised the stakes for employers by reclassifying 
several Form I-9 errors from technical to substantive violations. The newly 
updated ICE guidelines, combined with ICE’s active enforcement posture, 
significantly increase the risk to employers of exposure and large fines in the 
event of an I-9 audit. Together, these developments signal a more aggressive 
worksite enforcement environment and make proactive I-9 compliance more 
important than ever.

Background for I-9 Audit and Compliance

Historically, I-9 violations were categorized as either “technical” or 
“substantive.” Technical violations like clerical errors are correctable without 
penalty, either during an internal audit, or within 10 days upon issuance  
of a Notice of Technical or Procedural Errors by ICE.

The New Guidance

According to ICE’s newly updated guidance, the following ten errors, 
previously classified as technical errors, have been reclassified as 
immediately fineable substantive errors:

• Missing employee name or date of birth (Section 1)

• Missing USCIS/alien number (Section 1)

• Missing expiration date (Section 1, Box 4)

• �Missing first date of employment or date of rehire for the employee in  
the Certification

• �Missing or undated signatures, for the employee (Section 1) or employer 
representative (Section 2)

• �Failure to record or incomplete List A, B, or C document information in 
Section 2 (document title, number, issuing authority, expiration date), even 
when the employer retains supporting documents with the Form I-9 and 
can transcribe the missing data onto the form

• �Use of the Spanish-language Form I-9 outside Puerto Rico (for Spanish-
speaking employees, in lieu of using a preparer or translator)

• �Missing preparer or translator information, where such assistance has 
been used (Supplement A)

• �Failure to include employer representative’s name and/or title (Section 2)

• �Improper electronic signature practices, security measures, and audit trail 
records for electronic I-9 systems/platforms

ICE’s expanded guidance also now extends heightened scrutiny to remote 
I-9 verification. Errors such as failing to check the “alternative procedure” 
box (indicating documents were reviewed remotely) or using the alternative 
procedure to remotely review I-9 documents without being enrolled in E-Verify 
at the time are now being treated as uncorrectable, substantive errors.

What This Means for Employers

The reclassification of these errors as substantive violations recalibrates the 
standard for substantive compliance by an employer, bringing it closer 
to strict liability. It underscores ICE’s focus on stricter enforcement through 
immediate and significantly steeper fines, which range from $288 to 
$2,861 per form for the first offense (with amounts increasing for subsequent 
violations). Within that range, the specific monetary fine assessed will 
depend on the percentage of substantive errors identified during an ICE I-9 
audit. Because fines are assessed for each form, the cumulative financial 
exposure for employers can be severe.

This change also eliminates much of the flexibility previously afforded to 
employers under the “good faith compliance defense,” which allowed 
correction of more types of technical violations and mitigation during a 10-
day “cure” period. Importantly, while corrections do not eliminate liability for 
errors, they can positively impact the size of any penalty. An employer may 
use its good faith efforts to remediate errors to negotiate reduced fines. But it 
may be more difficult for employers to argue they acted in good faith when 
ICE has increased the number of errors that count as substantive failures 
under its new guidance.

Recommended Action Steps

Best practices for employers in response to these updated guidelines include:

1. �Retain immigration counsel to review your I-9 practices and conduct a 
confidential, attorneyclient-privileged internal I-9 audit and assessment of 
I-9 and E-Verify practices to identify risk and mitigate violations.

2. �Train staff on standardized practices for I-9 completion, procedural, and 
documentary requirements to reduce the risk of future errors.

3. �If using remote onboarding and verification, ensure required enrollment in 
E-Verify and compliance with associated procedural requirements for the 
I-9 process. Remote verification may only be used for employers enrolled 
in E-Verify and for workers who are full-time remote employees.

If you have any questions regarding this article, please contact the 
authors, Anessa Abrams, partner in our Washington, DC office, or Rachel 
Saady -Saxe, senior associate in our Washington, DC office, by email 
at aabrams@fordharrison.com or rsaady-saxe@fordharrison.com. Of 
course, you can also contact the FordHarrison attorney with whom you 
usually work.

By Anessa Abrams and Rachel Saady-Saxe

UPDATED I-9 AUDIT  
GUIDELINES

mailto:aabrams%40fordharrison.com?subject=Alert%20Questions
mailto:rsaady-saxe%40fordharrison.com?subject=Alert%20Questions


JOB BANK
How to Submit to the VAB Job Bank
Jobs that are printed in the newsletter are pulled directly from the online Job Bank. 

•

 

Go to www.vabonline.com. Login with your user name and password.
•

 

Be sure to include your station ID or company name, information on how 
the applicant can apply and where to send the applications materials.

Investigative Producer (VB, Norfolk, Portsmouth)							     
Portsmouth, VA	 Full Time	 News	 WAVY-TV		  7/23/2026

Evening News Anchor								      
Lynchburg, VA	 Full Time	 News	 WSET-TV		  7/23/2026

Media Advisor - Sales and Marketing							     
Charlottesville VA	 Full Time	 Sales	 WINA-AM		  7/22/2026

Corporate Support Representative								      
Roanoke, VA	 Full Time	 Sales	 Blue Ridge PBS		  7/21/2026

AM Newscast Producer/Media Producer							     
Portsmouth, VA	 Full Time	 News	 Nexstar Media Inc.	 7/20/2026

Sales & Marketing Specialist								      
Lynchburg, VA	 Full Time	 Sales	 WSET-TV		  7/17/2026

Content Producer									       
Lynchburg, VA	 Full Time	 News	 WSET-TV		  7/15/2026

Showcase Intern									       
Richmond, VA	 Full Time	 Production	 WRIC-TV		  7/15/2026

Production Assistant								      
Roanoke, VA	 Full Time	 Production	 WFXR-TV		  7/14/2026

Part-Time Production Assistant								      
Roanoke, VA	 Part Time	 Production	 WFXR-TV		  7/14/2026

Sales Assistant									       
Roanoke, VA	 Full Time	 Sales	 WFXR-TV		  7/8/2026

Account Executive									       
Hampton, VA	 Full Time	 Sales	 Lockwood Broadcast Group	 7/8/2026

Assistant Digital Manager								      
Portsmouth, VA	 Full Time	 News	 Nexstar Media Inc.	 7/7/2026

Reporter/Multi-Media Journalist								      
Charlottesville, VA	 Full Time	 News	 Lockwood Broadcast Group	 7/7/2026

Anchor/Reporter									       
Charlottesville, VA	 Full Time	 On Air	 Lockwood Broadcast Group	 7/7/2026

News Producer									       
Charlottesville, VA	 Full Time	 News	 Lockwood Broadcast Group	 7/7/2026

Account Executive									       
Charlottesville, VA	 Full Time	 Sales	 Lockwood Broadcast Group	 7/7/2026

Master Control Operator								      
Charlottesville, VA	 Full Time	 Production	 Lockwood Broadcast Group	 7/7/2026 8


