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The Virginia Association of Broadcasters’ 89th Annual 
Summer Convention roared into Virginia Beach June 11–13, 
bringing together broadcasters, industry partners, and 
media professionals for three days of learning, networking, 
and fun at the Marriott Virginia Beach Oceanfront Hotel. 
This year’s “Out of the Studio, Into the Wild” theme set the stage for an 
engaging and energetic convention filled with valuable educational sessions, 
industry insights, and memorable connections.

Attendees heard from an outstanding lineup of speakers, including Michael 
Guld of The Guld Resource Group, who challenged broadcasters to think 
beyond traditional media sales and embrace performance marketing 
strategies that deliver measurable results. 

Jim Knight, renowned speaker and author, energized the audience with 
his keynote, Culture That Rocks, sharing practical ways organizations can 
strengthen workplace culture and drive sustainable success. Beyond the 
educational programming, attendees enjoyed reconnecting with colleagues 
from across the Commonwealth, celebrating industry achievements, and 
taking advantage of the beautiful oceanfront setting. 

From thought-provoking discussions to lively networking events, the 
convention offered something for everyone. Thank you to all who attended, 
sponsored, and supported this year’s Summer Convention. 

We look forward to seeing everyone again next year!

89 thAnnual 
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WINNERS OF THE 89TH ANNUAL VIRGINIA
ASSOCIATION OF BROADCASTERS

AWARDS ANNOUNCED
 

 

BEST COMMERCIAL RADIO
Radio (Large Market): 1st place, WROX-FM, Virginia Door
Radio (Large Market): 2nd place, WUSH-FM, Get Em
Radio (Medium Market): 1st place, WWWV-FM, McDonough Toyota
Radio (Medium Market): 2nd place, WCHV-FM, Mosquito Joe
Radio (Small Market): 1st place, WMBG-AM, Great Thinkers Eat at Food For Thought
Radio (Small Market): 2nd place, WBQK-FM, Muddy Marley’s - “I’ll Wash You Myself”

BEST COMMERCIAL TELEVISION
TV Commercial (Large Market): 1st place, WTKR-TV, Joe Lamb, Jr & Associates: A Timeless Escape
TV Commercial (Large Market): 2nd place, WVBT-TV, Stuft Corp
TV Commercial (Small Market): 1st place, WCAV-TV, Stonewall Harley-Davidson
TV Commercial (Small Market): 2nd place, WSET-TV, Maddox Air Electrical & Plumbing

BEST DOCUMENTARY OR PUBLIC AFFAIRS PROGRAM RADIO
Radio: 1st place, WHRO-FM, Revolution 250: Christmas in Colonial Virginia
Radio: 2nd place, WHRV-FM, Virginia 250: Fort Monroe African Landing Memorial Plaza

BEST DOCUMENTARY OR PUBLIC AFFAIRS PROGRAM 
TELEVISION
TV Commercial: 1st place, WDBJ-TV, 7 at 70: Stories of Your Hometown Station
TV Commercial: 2nd place, WHSV-TV, Rekindling

BEST HUMAN INTEREST SERIES RADIO
Radio (Large Market): 1st place, VPM, Undoing Ruin’s
Radio (Large Market): 2nd place, WKJS-FM / WKJM-FM, VA New Seatbelt Law
Radio (Medium Market): 1st place, WCYK-FM, 99.7 CYK Neighbor Network
Radio (Small Market): 1st place, WMBG-AM, Making a Difference Monday - Edmarc
Radio (Small Market): 2nd place, WFLO-AM, Rising from the Ashes: Mark Smith’s Story of 
Survival and Purpose
Radio (Non-Commercial/Public): 1st place, WEHC-FM, A Call to Arms
Radio (Non-Commercial/Public): 2nd place, WHRV-FM, Ermias and the Future of Public 
Broadcasting 2025

BEST HUMAN INTEREST SERIES TELEVISION
TV Commercial (Large Market): 1st place, WAVY-TV, Building a Legocy
TV Commercial (Large Market): 2nd place, WVBT-TV, Pope Leo Declares Medical Miracle
TV Commercial (Small Market): 1st place, WSLS-TV, Home for Good

TV Commercial (Small Market): 2nd place, WSET-TV, Heroes In The Heart of Virginia
TV (Non-Commercial/Public): 1st place, PBS Appalachia (Blue Ridge PBS), The Printmaker:  
The Quiet Work of Appalachia Press
TV (Non-Commercial/Public): 2nd place, WBRA / Blue Ridge PBS, Artistic Encounters:  
Meet The Artist

BEST RADIO PERSONALITY OR TEAM
Radio (Large Market): 1st place, WNOR-FM, Rumble in the Morning on FM99
Radio (Large Market): 2nd place, WVBW-FM, Middays Vibe’s w/ Tone Hollywood
Radio (Medium Market): 1st place, WQPO-FM, Q Morning Show with Brandy and Robbie
Radio (Medium Market): 2nd place, WWUZ-FM, Brady in the Morning
Radio (Small Market): 1st place, WHAJ-FM, Brock Mathews - J104
Radio (Small Market): 2nd place, WMBG-AM, Sunni’s Beach Music Cafe

BEST MORNING SHOW TELEVISION
TV Commercial (Large Market): 1st place, WTVR-TV, 8/18/25 Back to School Coverage
TV Commercial (Large Market): 2nd place, WWBT-TV, 12 News Today
TV Commercial (Small Market): 1st place, WSET-TV, Good Morning Virginia

BEST PUBLIC SERVICE/COMMUNITY EVENT RADIO
Radio (Large Market): 1st place, WVBW-FM, 100.5 The Vibe Celebrates Black History in  
Coastal Virginia
Radio (Large Market): 2nd place, WAFX-FM, 29th Annual Mayflower Marathon Food Drive
Radio (Medium Market): 1st place, WHTE-FM, Teachers’ Night Out
Radio (Medium Market): 2nd place, WKAV-AM, Stuff a Bus
Radio (Small Market): 1st place, WFLO-AM, Reconnecting a Community: Farmville Fridays
Radio (Small Market): 2nd place, WBQK-FM, Strictly Business
Radio (Non-Commercial/Public): 1st place, WNRN-FM, WNRN Hear Together: Literacy Volunteers 
of Charlottesville/Albemarle
Radio (Non-Commercial/Public): 2nd place, WHRV-FM, Ken Burns American Revolution Screening 
on the Yorktown Battlefield

BEST PUBLIC SERVICE/COMMUNITY EVENT TELEVISION
TV Commercial (Large Market): 1st place, WTVR-TV, Anthem LemonAid
TV Commercial (Large Market): 2nd place, WTKR-TV, LifeNet: Surfer Girl
TV Commercial (Small Market): 1st place, WCAV-TV, Cville Spectacular 4th of July Fireworks
TV Commercial (Small Market): 2nd place, WSET-TV, St. Jude Dream Home Campaign
TV (Non-Commercial/Public): 1st place, WBRA / Blue Ridge PBS, Santa’s Winter Wonderland
TV (Non-Commercial/Public): 2nd place, WHRO-TV, The WHRO Story Exchange

BEST STATION PROMOTION/CONTEST RADIO
Radio (Large Market): 1st place, WPTE-FM, Uncorked and Unplugged
Radio (Large Market): 2nd place, WGH-FM, LOCASH Live in Paradise
Radio (Medium Market): 1st place, WQMZ-FM, Christmas Greetings
Radio (Medium Market): 2nd place, WAKG-FM, Christmas Coupon Club
Radio (Small Market): 1st place, WKWI-FM, The Hunt for the Golden Microphone
Radio (Small Market): 2nd place, WHAJ-FM, Home For The Holidays
Radio (Non-Commercial/Public): 1st place, WNRN-FM, WNRN Rocktober
Radio (Non-Commercial/Public): 2nd place, WFOS-FM, Time Machine Radio

CHARLOTTESVILLE, Va. (June 12, 2026) - Virginia radio and television stations were recognized for 
excellence in broadcasting at the 89th Annual Virginia Association of Broadcasters Awards Program, 
held Friday, June 12th at the Marriott Virginia Beach Oceanfront Hotel. This year’s gala event 
included a “Out of the Studio & Into the Wild” themed reception and awards ceremony recognizing 
individuals’ achievements in broadcasting.

Awards were based on projects first aired between January 1 and December 31, 2025, with the sole 
exception of the Outstanding Newscast Award. Commercial and non-commercial stations were judged 
separately, and the award categories were broken down by market size. 

The VAB gratefully acknowledges the assistance of the Colorado Broadcasters Association whose members 
judged the entries. Only VAB-member radio and television stations were eligible to participate.

42

VAB BEST OF THE BEST 
LEADERSHIP SESSION

4



WINNERS OF THE 88TH ANNUAL VIRGINIA
ASSOCIATION OF BROADCASTERS

AWARDS ANNOUNCED
 

 

BEST STATION PROMOTION/CONTEST TELEVISION
TV Commercial (Large Market): 1st place, WTKR-TV, Love Being in Your Neighborhood
TV Commercial (Large Market): 2nd place, WAVY-TV, 10 On Your Side Investigative Image
TV (Non-Commercial/Public): 1st place, WBRA / Blue Ridge PBS, Santa’s Winter Wonderland
TV (Non-Commercial/Public): 2nd place, WHRO-TV, Doctor Madblood 2025
TV Commercial (Small Market): 1st place, WSET-TV, Winter Weather Outlook with  
George Flickinger
TV Commercial (Small Market): 2nd place, WCAV-TV, GMC Stephanie launch

BEST IN INVESTIGATIVE REPORTING RADIO
Radio (Large Market): 1st place, VPM, “Idleness and Boredom”
Radio (Small Market): 1st place, WMBG-AM, 71st District Delegate Candidates
Radio (Non-Commercial or Public): 1st place, WHRV-FM, WHRO Cumberland Forest Project TNC
Radio (Non-Commercial or Public): 2nd place, WEHC-FM, This Conversation: Freedom of  
the Press

BEST IN INVESTIGATIVE REPORTING TELEVISION
TV Commercial (Large Market): 1st place, WTKR-TV, Woman gets new trial after WTKR uncovers 
‘missing’ 911 calls
TV Commercial (Large Market): 2nd place, WTVR-TV, A Nightmare at the NICU
TV Commercial (Small Market): 1st place, WSET-TV, Nelson County DDS
TV Commercial (Small Market): 2nd place, WDBJ-TV, Virginia High School Athletic  
Director Convicted
TV Commercial (Non-Commercial/Public): 1st place, WHRO-TV, Job Corps: Fighting for a Future

OUTSTANDING NEWS SERIES RADIO
Radio (Large Market): 1st place, WKJS-FM / WKJM-FM, Health Wins, Clinical Trials
Radio (Large Market): 2nd place, WFIR-AM, Best Selling non-fiction author Beth Macy
Radio (Medium Market): 1st place, WZRV-FM, C-CAP Series #1
Radio (Medium Market): 2nd place, WSVA-AM/FM, Spotlight on Valley Agriculture
Radio (Small Market): 1st place, WMBG-AM, This Week in Williamsburg

OUTSTANDING NEWS SERIES TELEVISION
TV Commercial (Large Market): 1st place, WTVR-TV, Nursing Home Oversight
TV Commercial (Large Market): 2nd place, WVEC-TV, Rural Health Risks: An uncertain future
TV Commercial (Non-Commercial/Public): 1st place, WBRA / Blue Ridge PBS, What It Takes  
to Use Your Whole City as a Canvas
TV Commercial (Small Market): 1st place, WDBJ-TV, Sailor for a Day
TV Commercial (Small Market): 2nd place, WCYB-TV, Unsolved

OUTSTANDING NEWSCAST RADIO
Radio (Large Market): 1st place, WNOR-FM, News on WNOR 12-17-25
Radio (Large Market): 2nd place, WLNI-FM, 5pm Newscast 12/19/25
Radio (Medium Market), 1st place, WTON Radio, “WTON Local News First”
Radio (Medium Market): 2nd place, WINA-AM, WINA Outstanding Newscast
Radio (Small Market): 1st place, WMBG-AM, News Around Town
Radio (Small Market): 2nd place, VNN, VNN Newscast 12-19-25
Radio (Non-Commercial/Public): 1st place, WHRV-FM, Newscast December 19, 2025

OUTSTANDING NEWSCAST TELEVISION
TV Commercial (Large Market): 1st place, WRIC-TV, 8News at 5
TV Commercial (Large Market): 2nd place, WRLH-TV, FOX News At Ten - Evening Newscast
TV Commercial (Small Market): 1st place, WCAV-TV, UVA Picks a New President
TV Commercial (Small Market): 2nd place, WHSV-TV, WHSV Outstanding Newscast

OUTSTANDING SPORTS COVERAGE RADIO
Radio (Large Market): 1st place, WFIR-AM, WFIR Sports
Radio (Large Market): 2nd place, WVSP-FM, The Scott Jackson Show - Interview with  
Michael Cuddyer
Radio (Medium Market): 1st place, WFTR-AM, Front Royal Little League
Radio (Medium Market): 2nd place, WINA-AM, The Best Seat in the House
Radio (Small Market): 1st place, WMBG-AM, Msesippi’s Sportscast
Radio (Non-Commercial or Public): 1st place, WEHC-FM, Emory & Henry Football
Radio (Non-Commercial or Public): 2nd place, WHRV-FM, Colonial Sports in America

OUTSTANDING SPORTS COVERAGE TELEVISION
TV Commercial (Large Market): 1st place, WAVY-TV, Friday Night Flights
TV Commercial (Large Market): 2nd place, WTVR-TV, The Season: Clover Hill Cavaliers
TV Commercial (Small Market): 1st place, WSLS-TV, 1st and 10
TV Commercial (Small Market): 2nd place, WSET-TV, Football Friday

BEST PUBLIC AFFAIRS PROGRAM RADIO
Radio: 1st place, WHRV-FM, Weekly Edition
Radio: 2nd Place, VNN, Virginia Focus - Woodside Pawpaw

BEST PUBLIC AFFAIRS PROGRAM TELEVISION
TV: 1st place, WWBT-TV, Teen Bullying Special
TV: 2nd place, WTKR-TV, Domestic Violence: The Ripple Effect
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CHARLOTTESVILLE, Va. (June 12, 2026) - The Virginia Association of Broadcasters awarded three outstanding Virginia citizens and a 
Chesapeake radio group on Friday, June 12th for their contributions to broadcasting in the Commonwealth.
Recipients were presented with the awards during the 89th Annual Summer Convention Awards Banquet held at the Marriott Virginia Beach 
Oceanfront Hotel. The presentation preceded the annual broadcast station awards, which recognizes excellence in broadcasting at member 
television and radio stations (please see separate release).

2026 C.T. LUCY DISTINGUISHED SERVICE AWARD
Named for the founder of the VAB, the C.T. Lucy Distinguished Service Award honors a broadcaster who spent a significant part of his or her career at one or more Virginia 
broadcast properties and who has become a leader in the state’s broadcast industry.

Vinnie Kice, WJMA-FM & Thomas Media
Growing up in Northern New Jersey beneath the shadow of New York City’s iconic radio towers, Vinnie 
developed an early passion for broadcasting that would shape a remarkable career spanning more than five 
decades. He began his radio journey in 1974, landing his first on-air role while still learning the craft. After 
graduating college and working briefly in his hometown of Newton, New Jersey, Vinnie made the move to 
Virginia in 1978 to join WCHV in Charlottesville, launching what would become a lifelong connection to Central 
Virginia radio. By 1982, Vinnie had become a familiar and trusted voice as the morning host of WWWV-FM 
(3WV). Over the years, his career included on-air and leadership roles across numerous stations throughout the 
region, including Country 102, Mix 107.5, WZGN Classic Hits, and WCYK Country. Following a brief time with 
Beasley Broadcasting in North Carolina, he returned to Charlottesville and continued building his reputation 

as one of Virginia broadcasting’s enduring personalities. Although he briefly retired from broadcasting in 2023, Vinnie quickly returned to the 
industry in 2024. Today, he serves as General Manager of Thomas Media’s WTON in Staunton while also hosting mornings on WJMA-FM in 
Culpeper. His longevity, passion, and dedication continue to leave a lasting mark on Virginia radio.

2026 J. JERRY FREEMAN ENGINEERING AWARD
The J.J. Freeman Engineering Achievement Award honors those who have made an outstanding contribution to broadcasting and who have shown technical knowledge, 
dedication, dependability and leadership in broadcast engineering affairs.

Ricky Williams, Blue Ridge PBS, Roanoke, VA
Ricky Williams currently serves as Assistant Chief Engineer for Blue Ridge PBS and has worked in the broadcast 
industry for nearly 30 years. Ricky’s interest in electronics and engineering began early in life. During high school, 
he attended vocational electronics courses throughout his junior and senior years before earning an electronics 
servicing degree from a local community college. While still in school, he worked for a local RCA television dealer 
repairing televisions in the shop and performing in-home service calls. He later spent several years installing 
satellite television systems and car stereo equipment, including work with Circuit City.
Ricky began his broadcast engineering career at WSLS-TV in September 1997 as a Maintenance Engineer. In 
2006, he was promoted to Chief Engineer, a position he held until his retirement from the station in July 2024. 
During his tenure, he helped lead several major technical projects and industry transitions, including the digital 

television transition, FCC spectrum re-pack efforts, and the station’s move into a new facility in 2019. Although retiring from WSLS-TV in 2024, 
Ricky quickly realized he was not ready to step away from broadcasting and joined Blue Ridge PBS later that year as Assistant Chief Engineer.

2026 GEORGE A. BOWLES, JR. BROADCAST JOURNALISM AWARD
The George A. Bowles, Jr. Award is presented to a reporter or news director who is distinguished in the field of broadcast news, has longevity in Virginia broadcasting, is 
respected by peers and exhibits enthusiasm for his or her work and the community.

Andy Fox, WAVY-TV, Portsmouth, VA
Andy Fox is the Front-Line Senior Reporter at WAVY TV in Portsmouth, Virginia. Andy walked into WAVY on August 4, 1986. 
Almost 40 years ago. He came to WAVY from WITN-TV in Washington, NC, where he was hired in February 1984. Andy 
left WAVY from May 1990-January 1993 running for U.S. Congress in Virginia’s First District. The first campaign he ran the 
fifth closest race in the Country where the incumbent won. Andy is often tasked with the lead story and is usually live. He has 
numerous areas of expertise, but his real core passion or mission is consumer reporting “10 on Your Side” stories.  Andy loves 
to fight for the “little guy or gal” who has nowhere else to turn. For his breadth of work, Andy was inducted into the prestigious 
Capital Emmys Silver Circle in 2023.  He has also won 8 Emmys, an Edward R. Murrow Award, and has been named several 
times “Best of Readers’ Choice Awards” for reporting from Coastal Virginia Magazine. Andy has also spent 10 years reporting 
on children living with critical rare cancers. He’s been a spokesperson for Crush Cancer. This year Andy and his WAVY team 

raised $1.6 million dollars in just 30 days for St. Jude Children’s Research Hospital. He has been named WAVY’s Employee of The Year twice. In 1994 he 
received the honor after finding his way to Port-au-Prince Haiti to cover Operation Uphold Democracy. He followed local troops and was the first Hampton 
Roads Reporter to arrive on ground and report live from Haiti. Andy graduated from The Newhouse School of Public Communications at Syracuse University.

VAB 89TH ANNUAL SUMMER
CONVENTION HONOREES
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2026 FRANCIS E. WOOD COMMUNITY SERVICE AWARD
Named for a lifelong broadcaster, VAB Past President, mentor, and small market radio pioneer, the Francis E. Wood Community Service Award is an annual award given 
by the VAB to the Virginia station that provides exemplary local community service.

WNOR/WAFX, Chesapeake, VA
WNOR and WAFX, part of the Hampton Roads Media Group and owned by Saga Communications, 
demonstrate an enduring commitment to the Hampton Roads community through a blend of local programming, 
charity-focused events, and hands-on outreach. WNOR and WAFX’s 29th Annual Mayflower Marathon Food 
Drive provided 1,007,000 meals for our 3 area foodbanks, and WNOR’s 38th Annual Rock and Roll Up Your 
Sleeve Blood Drive collected 611 units of blood for the Coastal Virginia chapter of the American Red Cross. 
WNOR’s long-running FM99 Christmas Wish campaign aided 20 local families during the 2025 holidays. 
Beyond these efforts, WNOR and WAFX staff actively support numerous local events, from suicide prevention 
walks and animal welfare fundraisers to school career days and childhood cancer fundraisers. WNOR and 

WAFX’s weekly public affairs show, Hampton Roads Focus, spotlights organizations addressing issues from youth development to disaster relief. 
Collectively, WNOR and WAFX aired more than 4,000 unpaid Public Service Announcements in 2025 supporting a variety of local non-profits 
and community groups. WNOR and WAFX continue to inform, uplift, and connect Hampton Roads—embodying the true spirit of community 
radio. VAB will make a generous donation to their non-profit of choice, and they have chosen FM99 Christmas Wish who for more than 30 years 
has assisted countless families in Hampton Roads during the holidays. Financial assistance is provided for things like food, clothing, gifts, bills and 
in some cases travel money to reunite loved ones. Click HERE to learn more or to donate!

“Be There”
Marketing Campaign

 

 

In 2022, the VAB Board of Directors identified as their primary initiative the 
creation of an industry-wide marketing campaign to:

1.  �Increase public awareness of our impact on local communities;

2.  �Demonstrate our continued relevance in the current media landscape; 
and

3.  �Recruit job candidates

After nearly two years of work, the VAB “Be There” Campaign was 
launched!

To continue the momentum of this successful campaign, we need more 
member participation!

In the folder available at this link, you will find a long-form recruitment 
video, radio and television spots, and social media content with space to 
tag the spots. All of these assets direct to a microsite (betherevirginia.com) 
where the visitor can find information about careers in local media.

We ask that you brand these assets with your station information, tagging 
instructions included as well, and use them as you see fit.

We also have additional collateral like brochures and posters that can 
be used at career fairs and recruitment events, so please reach out to 
Christina if you need anything.

We want to know what your station(s) have been up to lately as well 
to be able to share our members photos and stories.

Do you have any standout employees, exciting new projects you’re 
taking on, community service initiatives, or other future big plans?

We want to share your stories on VAB’s social media pages 
(Facebook, LinkedIn, X, and Instagram). Some might even make their 
way into the news. It’s a great chance to put a spotlight on the good 
work happening in our industry.

Please take a moment to fill out this Survey Form to let us know! 
We’re genuinely excited to hear from you and to share the diverse 
and impactful stories from the VAB community.

Share Your Stories!

CLICK HERE

TO FILL OUT THE SURVEY

https://fm99.com/christmas-wish/
https://www.dropbox.com/scl/fo/322xh3vey7vp75v0ke72t/AGaCzqvTOxX-gQS5BL-lGbk?rlkey=ksim16rl6wap1yp25e81wmwbv&st=qwb19nb6&dl=0
https://betherevirginia.com/
mailto:christina.sandridge%40easterassociates.com?subject=%22Be%20There%22%20Marketing%20Campaign
https://docs.google.com/forms/d/1vXdUUziWuGLqzrLhXOEGFVtAYoxriM47t8GKWyp2pO4/viewform?edit_requested=true&pli=1
https://docs.google.com/forms/d/1vXdUUziWuGLqzrLhXOEGFVtAYoxriM47t8GKWyp2pO4/viewform?edit_requested=true&pli=1


One of the highlights of the 2026 VAB Summer Convention 
was the culmination of this year’s Best of the Best leadership 
program, as class members took the stage to present their team 
case studies to attendees from across Virginia’s broadcasting 
industry. Facilitated by John Whitlow of JHW Consulting 
Services, the case study presentations challenged participants 
to collaborate across markets, platforms, and professional 
backgrounds to tackle real-world industry issues and develop 
strategic solutions. The presentations reflected months of 
teamwork, leadership development, and thoughtful discussion 
throughout the Best of the Best program. The presentations 
showcased the creativity, leadership, and problem-solving skills 
of Virginia’s emerging broadcast leaders and served as a fitting 
finale to the 2025–2026 Best of the Best program.

BEST OF THE BEST CLASS 
SHOWCASE

2026

This year’s presentation teams included:
BoB’s Excellent Adventure — Todd Densmore (WWBT-TV), MaryCatherine 
Neal (WRIC-TV), Ryan Rutherford (WZRV-FM/WFTR-AM), Marshall LeMert 
(Charlottesville Media Group), and Amanda Ludwig (WSKY-TV).
Survivors — Lindsey West (WRIC-TV), Ryan Baker (Monticello Media), Eve 
Rogers (WMBG Radio), Jordan Neff (WCAV/WVAW/CBS19), and Jon Sham 
(WTKR-TV).
CrossGen Collective — Dave Taylor (Hampton Roads Media Group), 
Kate Capodanno (WDBJ-TV), Nathan Fishell (WTVR-TV), Sean Quinn 
(Connoisseur Media), and Earlisha Scott (WAVY-TV).
VAB extends its sincere congratulations to all class members and thanks 
this year’s mentors Reba Bloom (WVEC-TV), Sonja Morrell (WNOR/WAFX), 
and Samantha Amadei (Charlottesville Media Group) for their guidance 
and commitment to developing the next generation of industry leaders.
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We are proud to announce  
the fourteenth class of the  
VAB’s Best of the Best 
Leadership Program.
This eight-month program is designed to provide 
each participant with the maximum opportunity for 
professional and personal growth, while broadening 
their network base in an interactive environment. 
Candidates must have a minimum of two years 
experience in the broadcasting industry and be 
nominated by their station’s general manager. Up to
15 applicants will be selected to participate in this 
unique program.

Why participate in the Best of the Best Leadership 
Program?

 Build leadership skills
 Develop a diverse business network
 

for your industry
 Prepare for challenges facing the broadcasting 

industry

There is a required time commitment from both 
the participant and their employer. Please take a 
moment to review the calendar and ensure that it is 
compatible with your schedule. Attendance at each 

If you are interested in expanding your leadership 
potential, please submit the following materials by 
Friday, August 14, 2026:

 Completed application
 Letter of recommendation from your 

sponsor/employer
 Electronic head-shot photograph
 Copy of your resume

The selection committee will meet in late August 

selected, the application fee of $25 (small market), 
$50 (medium market) or $75 (large market) will be 
due on October 30, 2026.
.
If you have questions regarding the application or 
selection process, please contact Christina Sandridge
at (686) 207-3610 or christina.sandridge@
easterassociates.com.

-2026-

BEST
BEST

VIRGINIA ASSOCIATION
OF BROADCASTERS

Session 1  
Exploring Leadership 
Styles 
October 15-16, 2026
Charlottesville, VA

Session 2  
Advocacy &  
Government 
Relations 
March 1-3, 2027  
Washington, DC

Session 3  
Team Leadership  
& Assignment of 
Case Studies 
April TBD 
Charlottesville, VA

Session 4  
90th Annual  
Summer Convention 
Case Study 
Presentations 
June 10-12, 2027
Virginia Beach, VA

Schedule
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Summer Reset: Turning the Summer 
Slowdown into Sales Opportunities

by Jessica Bennett | Jun 16, 2026

Summer often brings a different pace to the business world. Decision-
makers take vacations, schedules become less predictable, and many 
media sellers experience a slowdown in client activity. While it can 
be tempting to view summer as a challenging season for sales, it can 
actually be one of the most valuable times of the year to strengthen 
relationships, uncover opportunities, and prepare for future success. 
Instead of focusing on what isn’t happening, successful sellers use the 
summer months as a strategic reset.

One of the best ways to use this time is by reconnecting with past clients. 
Reach out to businesses that have advertised with you in the past, 
even if they are not currently active. Rather than leading with a sales 
pitch, start a conversation. Ask how business is going, what challenges 
they are facing, and what goals they have for the remainder of the 
year. These conversations often reveal opportunities that would have 
otherwise remained hidden. Clients appreciate being remembered, 
especially when the interaction is focused on helping rather than selling.

Summer is also an ideal time to brainstorm fresh ideas with local 
businesses. Many owners are looking for ways to drive traffic during 
slower periods or capitalize on seasonal demand. Whether it’s a 
back-to-school promotion, a community event partnership, a customer 
appreciation campaign, or a digital marketing initiative, media sellers 

can position themselves as idea generators. Businesses don’t always 

need another sales call; they need someone who can help them think 

differently about growing their revenue.

Another productive use of summer is evaluating existing accounts. 

Review current campaigns, analyze results, and look for areas where 

clients could improve performance. Share success stories from similar 

businesses and identify new products or services that might align with 

their objectives. By bringing insights and recommendations to the 

table, sellers reinforce their value as trusted advisors rather than simply 

advertising vendors. These conversations often lead to stronger client 

relationships and increased business down the road.

The sellers who thrive in the fall are often the ones who invest their 

time wisely during the summer. Use this season to reconnect, listen, 

learn, and create. Every conversation is an opportunity to strengthen a 

relationship and position yourself for future growth. A summer reset isn’t 

about waiting for business to pick up. It’s about laying the groundwork 

now so that when opportunities arise, you’re already the first call your 

clients make.

Good luck & Happy Selling
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On May 28, 2026, the U.S. Supreme Court issued a unanimous 
decision in Flowers Foods, Inc. v. Brock broadening the scope of 
the Federal Arbitration Act’s (FAA) transportation worker exemption 
under 9 U.S.C. § 1. The Court held that workers engaged in 
intrastate segments of interstate commerce, such as last-mile delivery 
drivers, can qualify for the exemption even if they do not cross state 
lines or interact with vehicles that cross state lines. This decision 
builds on the Court’s prior rulings, further expanding the exemption’s 
reach. Employers relying on arbitration agreements, particularly in 
industries involving transport in commerce, should take note of this 
decision and re-evaluate enforceability in light of the expanded 
scope with which the Court interprets the exemption. Conversely, 
employers should take note of how the decision leaves open key 
situations to contest the exemption.

Background

Angelo Brock, a franchisee for Flowers Food, Inc. in Colorado, 
delivered Flowers products to local stores without crossing state lines. 
In 2022, Brock filed a class and collective action alleging wage 
violations under federal and state laws. Flowers sought to compel 
arbitration under the FAA, citing a distribution agreement with an 
arbitration clause. The Tenth Circuit denied Flowers’ motion, finding 
Brock exempt under Section 1 of the FAA as a transportation worker 
engaged in interstate commerce, despite his intrastate deliveries. The 
Supreme Court agreed to hear the case to resolve the question of 
whether workers who do not cross state lines or interact with interstate 
vehicles can qualify for the exemption.

The Court’s Holding and Reasoning

The Supreme Court concluded that workers transporting goods on 
intrastate segments of interstate commerce can qualify for the FAA’s 
Section 1 exemption. Writing for a unanimous Court, Justice Gorsuch 
rejected Flowers’ proposed “cross-or-tag” rule, which would have 
required workers to either cross state lines or interact with vehicles that 
do. The Court emphasized that the exemption does not impose such 
a requirement and that the term “engaged in interstate commerce” 
encompasses intrastate activities that are part of a continuous 
interstate journey.

What Employers Must Know Moving Forward

The Flowers decision has significant implications for employers, 
particularly those relying on arbitration agreements. In an effort to 
limit litigation exposure, employers should consider the following:

1. �Arbitration Agreements: Employers must carefully evaluate 
whether their workers fall within the FAA’s transportation worker 
exemption. Workers involved in last-mile delivery or other 
intrastate segments of interstate commerce may now be exempt 
from arbitration agreements.

2. �Last-Mile Delivery Workers: The decision confirms that last-
mile delivery drivers, even those operating entirely within a single 
state, can qualify as transportation workers engaged in interstate 
commerce if their work forms part of a continuous interstate journey.

3. �Independent Contractors and Franchisees: Independent 
contractors and franchisees are not excluded from the exemption.

4. �Class and Collective Action Exposure: With arbitration 
agreements potentially unenforceable for this new category of 
workers, employers face increased exposure to class and collective 
actions, particularly in industries reliant on delivery networks.

5. �Irrelevance of Employer Industry: The exemption applies based 
on workers’ activities, not the employer’s industry. Employers 
outside traditional transportation sectors may still be affected.

The Bottom Line

By focusing on workers’ roles in the flow of interstate commerce, the 
Court has broadened the exemption’s applicability, particularly for 
last-mile delivery workers, independent contractors, and franchisees. 
Employers should act promptly to review their arbitration agreements, 
worker classifications, and dispute resolution strategies in light of this 
landmark ruling.

If you have any questions regarding this article, please contact the 
authors, Anessa Abrams, partner in our Washington, DC office, 
or Rachel Saady -Saxe, senior associate in our Washington, DC 
office, by email at aabrams@fordharrison.com or rsaady-saxe@
fordharrison.com. Of course, you can also contact the FordHarrison 
attorney with whom you usually work.

By Anessa Abrams and Rachel Saady-Saxe

SUPREME COURT EXPANDS FAA 
TRANSPORTATION WORKER EXEMPTION

UNDER FEDERAL ARBITRATION ACT
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