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MEET THE VAB BEST

OF THE BEST 2026

The selection committee is pleased to announce the 2026 class of the Virginia Association of
Broadcasters Best of the Best Leadership program. Over the next eight months, these professionals will be
provided with the opportunity to build leadership skills, develop a diverse business network, meet legislative
leaders and advocate for their profession, while preparing for challenges facing the future of the broadcast
industry. The VAB will be featuring these members in upcoming issues of the newsletter.
Congratulations Class of 2026!

Todd Densmore Amanda Ludwig MaryCatherine
Commercial Production Account Executive Neal
Supervisor WSKY-TV On Air/Afternoon Producer
WWBT-TV Hampton WRICTV
Richmond .

Richmond
Jordan Neff Nathan Fishell Lindsey West
Marketing Consultant/ Account Executive Special Projects Producer
Sales WTVRTV WRICTV
WCAV/WVAW/CBS19 Richmond Richmond
Charlottesville
Sean Quinn Dave Taylor Ryan Baker

Promotions Director

On-Air/Interactive Manager

Production Director

Alpha Media Hampton Roads Monticello Media
Fredericksburg Media Group Charlottesville
Chesapeake
Earlisha Scott Eve Rogers Marshall LeMert
Account Executive Traffic Manager/Sales Producer
WAVY-TV Manager Charlottesville
Portsmouth WMBG Radio Media Group
Williamsburg Charlottesville
Jon Sham Ryan Rutherford Kate Capodanno
Director of Digital Media Sports Broadcaster/ Evening News Anchor
WTKR-TV Marketing Consultant WDBJ-TV
Norfolk WZRV-FM / WFTR-AM Roanoke
Front Royal




VAB Best of the Best

Session

Our 2026 VAB Best of the Best class met for their first session on October 24th in Charlottesville. Our facilitator
Sharon Fitzpatrick, The Fitzpatrick Group, led the group through the connection between their DiSC style and
real-world leadership demands and situations and an actionable path toward more effective leadership.
Thank you to the class members for being so dedicated and present for the day.

We look forward to our next session together in March in Washington, DC!




The VAB would like to invite you to join us for an update
regarding your Association and its activities as well as a social hour
to get to know other broadcasters in your market!

Thursday, November 6
5:30 p.m. - 7:00 p.m.
Hilton Oceanfront
3001 Atlantic Avenue
Virginia Beach, VA

Please RSVP to Laura Lake at laura.lake@easterassociates.com

Share Your Stories!

We want to know what your station(s) have been Please take a moment to fill out this Survey Form to
up to lately as well to be able to share our members  let us know! We're genuinely excited to hear from
photos and stories. you and to share the diverse and impactful stories

from the VAB community.

Do you have any standout employees, exciting
new projects you're taking on, community service

initiatives, or other future big plans?

We want to share your stories on YAB's social media m
pages (chebOOk, Linkedln, X, Gnd InSther). TO FILL OUT THE SURVEY
Some might even make their way into the news. It's

a great chance to put a spotlight on the good work
happening in our industry.



mailto:laura.lake%40easterassociates.com?subject=Regional%20Meeting%20RSVP
https://docs.google.com/forms/d/1vXdUUziWuGLqzrLhXOEGFVtAYoxriM47t8GKWyp2pO4/viewform?edit_requested=true

THE VALUE OF RADIO IN 2025

by Jennifer Lane | Sep 18, 2025
Written by Jessica Bennett

AM radio remains in the spotlight, and rightly so. Despite the
rise of digital platforms, streaming services, and podcasts, AM
continues to play a crucial role in local communities. Lawmakers
and automakers have been engaged in discussions regarding
its future, yet AM radio still connects with millions of listeners
weekly, especially in rural regions and among those who rely on
it for news, weather updates, sports, and emergency alerts.

For media sellers, this presents a significant opportunity. AM
is not merely a “legacy platform”; it is a trusted source that
resonates profoundly with its audience. Advertisers gain from
this credibility, particularly when their messages are conveyed
through local personalities that communities recognize and
depend upon. Given the current focus on AM radio’s function
in emergency broadcasting, now is the opportune moment

to remind clients that this platform provides reach, trust, and
reliability that other media cannot match.

When engaging with prospects about AM, redirect the dialogue

from “outdated technology” to “community significance.” Pose

questions such as, “How crucial is it for your business to be
linked with a platform that people rely on during critical times2”
Positioning AM as a pillar of reliability and community trust
reshapes its relevance in today’s digital-first environment.

The essential message: do not undervalue AM. Although digital
platforms may capture the headlines, AM radio continues to
offer substantial reach, high trust, and dedicated audiences. By
framing AM as both a traditional medium and a contemporary
necessity, you can assist advertisers in understanding why it
should be included in their media strategy.

For additional resources on promoting the effectiveness of
traditional media alongside digital solutions, visit the Ten-Minute
Trainer video library for practical tips you can implement today.

Good luck & Happy Selling!

Not a P1 Learning subscriber? Contact VAB today to find out how to sign up!



The VAB Fall Radio Seminar was held on October 23rd in Charlottesville. Chris
Brunt, Director of Al Digital and Revenue Generation, Jacobs Mediq, joined the
group and presented Digital 101 (How to Start and/or Build Upon Your Digital
Revenue Program). This seminar is always an inspirational day, with lots of
great ideas and new concepts developed, when this group of passionate radio
broadcasters gather together. Thank you to all attendees for your participation and
for your continued dedication to this program and to Chris Brunt for sharing his
expertise. Thanks to Nancy Hicks with Sweets & Treats By Nancy for the yummy

Halloween cookies. We are looking forward to planning our Spring Roundtable!
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Live. Local. Keeping You Connected.

VAB Members:

In 2022, the VAB Board of Directors identified as their primary
initiative the creation of an industry-wide marketing campaign to:

1. Increase public awareness of our impact on local communities;

2. Demonstrate our continued relevance in the current media
landscape; and

3. Recruit job candidates
In 2024, we were thrilled to launch the VAB “Be There” Campaign!

In the folder available at this link, you will find a long-form
recruitment video, radio and television spots, and social media
content with space to tag the spots. All of these assets direct
to a microsite (betherevirginia.com) where the visitor can find
information about careers in local media.

We ask that you brand these assets with your station information,
tagging instructions included as well, and use them as you see fit.
For our campaign to be successful, we need member participation!

We also have additional collateral like brochures and posters that
can be used at career fairs and recruitment events, so please reach
out to Christina if you need anything.


https://www.dropbox.com/scl/fo/322xh3vey7vp75v0ke72t/AGaCzqvTOxX-gQS5BL-lGbk?rlkey=ksim16rl6wap1yp25e81wmwbv&st=8d8zi606&dl=0
https://betherevirginia.com/
mailto:christina.sandridge%40easterassociates.com?subject=%22Be%20There%22%20Marketing%20Campaign

EMPLOYER CONSIDERATIONS

WHEN EMPLOYEE'S SOCIAL MEDIA
CAUSES WORKPLACE DISCORD

With the widespread use of social media and employees freely
sharing opinions online, employers often wonder what actions they
can take when an employee’s personal social media activity
creates discord in the workplace. Just as employees should pause
before they post, employers should pause before they pursue a
particular course of action like discipline. Employers should
conduct a fact-specific analysis and determine the next steps based
on information that is as complete as possible under the
circumstances. Content and context matter.

For employers, factors to consider, as appropriate, include:

Key Provisions

* Free Speech Protections
The First Amendment provides protections against government
restrictions on free speech, but these protections are not
absolute, especially in the workplace. Even for public
employees, the right to free speech does not include inciting
imminent violence or illegal acts, which are not protected.
Private employers, however, are generally not bound by the First
Amendment in regulating employee speech.

Protected Concerted Activity

Regardless of whether the workplace is unionized, the National
Labor Relations Act (“NLRA") gives “employee[s],” as that term
is defined in the NLRA, “the right to join together with coworkers
to improve” their “lives at work - including joining together in
cyberspace, such as on Facebook,” as stated on the National
Labor Relations Board's (“NLRB”) website. Employee speech,
including social media posts, that qualifies as “concerted
activity” under Section 7 of the NLRA (i.e.: employees
discussing wages, unsafe working conditions, or organizing)

is protected, which limits an employer’s ability to discipline for
that speech.

Virginia’s Employee Social Media Privacy Act

Employers in Virginia are prohibited from requiring current or
prospective employees to disclose their social media usernames
and passwords or to add employers or supervisors to their
social media contacts. Employers cannot use social media login
information inadvertently obtained through work devices or
network monitoring to access an employee’s account. The law
allows employers to view publicly available social media
content and fo request account access only during formal
investigations related to alleged violations of law or company
written policies. Employers are also prohibited from retaliating
against employees for exercising their rights.

© 2025 FordHarrison LLP

Other questions employers should consider include:

* Has due diligence been performed to confirm the
post’s source?

— That is, has the employee'’s profile been used in catfishing or
been targeted with hacking?

- Has artificial intelligence been utilized to create a deepfake in
a profile that does not actually belong to the employee?

— Are there factors that suggest that any electronic evidence has
been fabricated?

* Has a thorough, fair investigation been conducted,
as needed?

The Bottom Line

Employers may choose to discipline employees for speech, but that
decision should be navigated with care to avoid legal pitfalls. In
preparing for this eventuality and the legal issues discussed above,
employers would be well-advised to consider, among other steps:

* Reviewing and updating potentially applicable policies,
including social media and other electronic communications
policies;

* Training or otherwise reminding employees about expectations
related to their social media use and the procedure or
mechanisms for submitting complaints;

* Ensuring compliance with state-mandated anti-harassment
trainings;

* Implementing a process to ensure that caution, care, and
consistency play a role when considering taking action, to limit
the possibility of a misstep;

¢ Determining which stakeholders (e.g., legal counsel, human
resources professionals, communications/public relations
professionals, etc.) should be apprised of, and involved in, the
discussion (in whole or in part), should an issue arise.

If you have any questions regarding the issues discussed in this
Article, please contact Anessa Abrams, partner in our Washington,
DC office, or Rachel Saady-Saxe, an associate in our Washington,

DC office, by email at aabrams@fordharrison.com or rsaadysaxe@
fordharrison.com.

Shawndra Jones, Partner in our New York office, and Richard Bahrenburg, Partner in our New York office, prepared an

original version of this article. This article is published for general information purposes and does not constitute legal advice.

By Anessa Abrams and Rachel Saady-Saxe


mailto:aabrams%40fordharrison.com?subject=H-1B%20Proclamation
mailto:rsaadysaxe%40%20fordharrison.com?subject=rsaadysaxe%40%20fordharrison.com
mailto:rsaadysaxe%40%20fordharrison.com?subject=rsaadysaxe%40%20fordharrison.com

OB BANK

HOW to Su bmlt to the VAB JOb Bank e Go to www.vabonline.com. Login with your user name and password.

e Be sure to include your station ID or company name, information on how
Jobs that are printed in the newsletter are pulled directly from the online Job Bank. the applicant can apply and where to send the applications materials.

Welcome to the VAB Job Bank. Listed below are the latest job opportunities offered by the VAB Members. There are currently 16 jobs in the VAB Job Bank.

Radio Traffic Assistant

Kingsport, TN/VA Full Time Business/Admin Holston Valley Broadcasting  10/23/2025
Digital Streaming Executive Producer

Richmond, VA Full Time News WRIC-TV 10/20/2025
Digital Producer

Roanoke, VA Full Time News WEXR-TV 10/17/2025
News Editor/Photographer

Roanoke, VA Full Time News WDBJ-TV 10/17/2025
Production Specialist

Roanoke, VA Full Time Promotion WDBJ-TY 10/17/2025
News Producer

Roanoke, VA Full Time News WDBJ-TV 10/17/2025
Master Control Operator

Charlottesville, VA Full Time Production Lockwood Broadcast Group 10/15/2025
Reporter/Multi-Media Journalist

Charlottesville, VA Full Time News Lockwood Broadcast Group 10/15/2025
News Producer

Charlottesville, VA Full Time News Lockwood Broadcast Group 10/15/2025
Anchor/Reporter

Charlottesville, VA Full Time News Lockwood Broadcast Group 10/15/2025

Account Executive
Charlottesville, VA Full Time Sales Lockwood Broadcast Group 10/15/2025

Digital Sales Executive
Roanoke, VA Full Time Sales WFXR-TY 10/13/2025

Transactional Sales Account Executive
Roanoke, VA Full Time Sales WEXR-TV 10/13/2025

Chief Advancement Officer
Roanoke, VA Full Time (Other) WVTF-FM and Radio IQ 10/10/2025

Multimedia Journalist - Danville
Danville, VA Full Time News WSET-TV 10/9/2025

Production Assistant
Roanoke, VA Full Time Production WEXR-TV 10/8/2025

Digital Sales Executive
Hampton, VA Full Time Sales Lockwood Broadcast Group 10/6/2025

Weekend News Anchor/MMJ (Virginia Beach, Norfolk, Portsmouth)
Portsmouth, VA Full Time News Nexstar Media Inc. 10/3/2025 )




